
 
 

CORPORATE RELATIONS POLICY 
 
The National Kidney Foundation’s Board-approved policy for corporate relationships includes a 
summary of the types of relationships which may be entered into, the evaluation criteria for 
determining the suitability of such relationships and procedures for ongoing review and 
evaluation of such relationships.  All Divisions and Affiliates of the National Kidney Foundation, 
Inc. will adhere to the corporation relations policy.   
 

A. Types of Corporate Relationships 
 
While each corporate relationship is defined by the terms and conditions of the written 
agreement(s) reached by NKF and the corporation, NKF may enter into relationships 
characterized by one or more of the following activities:  
 

• Consumer Product Purchase: A donation to the NKF triggered by the purchase of 
a product by a consumer.  Such initiatives are most commonly based on sales during 
a specific period and/or include a cap on the maximum amount that the corporation 
will donate.  If a donation to the NKF is triggered by the purchase of a product by a 
consumer, NKF will disclose the amount or percentage of money from the sale which 
goes directly to NKF, will specify the duration of the campaign and will state any 
maximum contribution amount, if there is one.   

 
• Event Sponsorships: Support provided primarily to underwrite fund raising events, 

such as Kidney Walks, the NKF Golf Classic, galas and so forth.  
 
• Licensing: A relationship where the NKF authorizes a company to produce, market 

and/or distribute mission-related materials or consumer products that are marketed 
under the joint names of the NKF and the corporation, such as in the NKF’s Partners 
in Education program.   

 
• Health Message Promotions:  Activities that direct the consumer to NKF for 

information on a specific disease or condition in exchange for corporate use of the 
NKF’s name, logo or message in a corporation’s advertising, promotional or 
educational materials.   

 
• Program Sponsorships: Support provided to conduct educational programs for 

patients and health care professionals, and public awareness programs. In the case 
of continuing medical education, NKF professional education programs are 
conducted in accordance with the guidelines of the Accreditation Council for 
Continuing Medical Education (ACCME) and NKF is able to award CME credits for 
such programs. 

 
• Strategic Alliances or Partnerships:  A significant, long-term and mutually 

beneficial relationship between NKF and a corporation.  This means the NKF may 
help supply a health education message or service that is delivered through a 
company delivery system to better serve people with that particular health condition 
or interest.  It is often a collaborative effort to improve patient or public health 
information or services provided to the individual, and may not necessarily involve a 
monetary exchange. 

 



  
B. Criteria for Corporate Relationships 
 
 Any corporate relationship entered into by NKF will be based on an analysis of the 

following: 
 

 Mission-related Benefit:  First and foremost, any corporate relationship must have 
a meaningful NKF mission-related benefit to the constituencies of the Foundation 
and/or to the general public.   

 
 Accuracy in Consumer Communications for Product Purchase: Materials from 

the corporation or the NKF directed to the public will contain accurate and non-
deceptive terms or statements such that a reasonable person will understand the 
nature and extent of the corporate relationship. 

 
 Consistent Values and Ethical Adherence: The NKF will not enter into a 

relationship with a product or corporation that is inconsistent with the NKF’s 
principles, public positions, policies or standards.  All corporate relationships must 
adhere to applicable state and local laws and relevant regulations.   

 
C. Written Agreement 
 
 A written agreement is not necessary for any outright gift received from a  
 corporation if the NKF is not obligated to meet any terms or conditions in return  for that 
 gift.   However, before entering into any funding relationship with a corporation, NKF will 
 execute a written agreement with the corporation that clearly indicates:   
 

 The amount of money that will be transferred to NKF 
 
 Whether the payment is earmarked to support a particular event or program 

activity 
 

 A written description of the mission-driven activity supported that both parties will 
agree to use for purposes of disclosure to the general public 

 
 The manner in which NKF and the corporation will disclose the support to the 

general public.  (NKF will do so on its website and corporate partners will do so 
according to their own particular procedures). 

 
 That NKF retains complete control of and right of approval over all content 

related to the event or program activity 
 

 How the NKF’s name, logo and/or any identifying marks will be used by a 
corporation, if they will be used.  

 
D. Procedures for Review, Approval and Maintenance of Corporate Support   
 

The review and approval of corporate relationships, and the ongoing evaluation of the 
results of such support, include the following steps: 
 
 Advance COI Review and Approval:   Agreements for corporate support are 

reviewed by the NKF Compliance Officer for congruence with NKF’s Conflict of 
Interest policies.  

 
 



 
 Balance:  The NKF annually evaluates the total amount of corporate support it 

receives as a percentage of total revenue in order to ensure balance and a diverse 
revenue stream.   

 
 Disclosure:  

 
o By December 31, 2009 and annually thereafter, NKF Headquarters will 

disclose on its website the total amount of financial benefit it received from 
any corporate relationship during the prior completed fiscal year, unless 
otherwise prohibited by law.  Beginning in 2010, such disclosure will also 
include support received by the NKF’s Divisions and Affiliates when a 
Division or Affiliate’s total annual revenue exceeds $250,000. (Financial 
support includes money for events and program activities, irrespective of 
whether the corporation treats such support as a charitable donation or 
business expense for purposes of its filings with the Internal Revenue 
Service).   

 
o Disclosures will include the name of the corporation and the aggregate 

amount of support provided by that corporation, reported in ranges, such as 
$0 - $50,000; $50,001 - $100,000, etc.   

 
o No disclosure is needed for honoraria, fee-for-service transactions such as 

advertising, subscription and publications sales, or exhibitor fees and meeting 
registrations.   

 
 Independence:   While NKF accepts financial support and other benefits from 

corporations, NKF will always exercise independent judgment in all its decisions, 
particularly those related to any corporate relationship.   

 
 Non-endorsement: The NKF will not engage in any corporate fund raising program 

which includes the endorsement of a product or service.  This does not preclude the 
U.S. Transplant Games or its Teams from seeking corporate support for “official” 
products or services “of” the National Kidney Foundation U.S. Transplant Games™ 
or a U.S. Transplant Games Team.   

  
 Privacy: The NKF has written guidelines to protect the privacy of constituents that 

participate in any of its corporate relations activities, programs and fund raising 
activities.   

 
 Use of Name and Marks:  Any use of the NKF name, logo and identifying marks in 

a corporate relationship must be reviewed and approved by the NKF in writing in 
advance of their use; such use may include statements, advertising or other 
materials from the corporation.  Use of the particular NKF name/logo and identifying 
marks shall be specified in addition to the period of usage.  The National Kidney 
Foundation will not allow its name/logo or identifying marks to be used in any 
promotion or advertisement that names and compares competing products. 
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